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Effective communication is of  

paramount importance in building 

a successful social enterprise.

Here’s a guide to aid your review 

on  your social enterprise.

Read our presentation on related subject

www.slideshare.net/pyan/10-communications-tips

www.slideshare.net/pyan/10-communications-tips


GenesisXD is a brand consultancy. We care about social impact.

1. Does your brand story convey a message that resonates with your audience?

2. Is your message about empowerment and bringing positive change?

3. What does your brand visual tell about your business?

4. How are your marketing touch points relevant to your audience?

5. What emotions do you hope to evoke through your brand experience?

6. Does your communication material take your audience on a journey  
through multiple touch points?

7. How can you shift a disadvantageous perspective to a positive one?

8. Who are the stakeholders and how do you connect with them?

9. How do you measure your impact?

10. Have you considered establishing partnerships?



Does your brand story convey  

a message that resonates  

with your audience?

Is it relevant to their need? 

How so?

1.



Your brand message...

What is the benefit  

to your audience?



Is your message about  

empowerment and  

bringing positive change?

2.



What kind of change do you  

envision to bring out?



What does your brand visual 

tell about your business?

The best way to determine this is by  

showing your material to those who are not 

familiar with your cause, and ask what they 

think your service is.

3.



What impression does your brand visual give?



How are your marketing touch points 

relevant to your audience?

Client meetings, social media, website 

and mobile apps are possible  

channels through which you should  

be engaging your audience.  

How can different touch points express 

one unified voice of your cause?

4.



What social channels

do your audience frequent?



What emotions do you 

hope to evoke through  

your brand experience?

How are they in-line with your marketing message? 

5.



Describe the feelings of your audience  

when they have experience with your brand.



Does your communication material  

take your audience on a journey through 

multiple touch points?

What kind of experience is designed for these 

touch points? How do they connect?

6.



What is your customer’s decision journey

in different touch points?



How can you shift a disadvantageous 

perspective to a positive one?

We all have challenges at different times.  

Can you see an opportunity from a different perspective? 

7.



Challenges

Opportunities



Who are the stakeholders and 

how do you connect with them?

Operating a social enterprise is more than  

selling to customers.

8.



Your brand is talking to:

Who? How?



How do you measure your impact?9.



What are your measurable results?



Have you considered  

establishing partnerships?

What can collaboration do for your  

cause, and what can you offer to  

your partners? How do your values align?

10.



Potential partners

Common values



GenesisXD
500 Queens Quay West, Suite 103E
Toronto, Ontario M5V 3K8

416-595-9823

www.GenesisXD.com

Twitter
@EngageGXD

FaceBook
facebook.com/EngageGXD

Did you find this Social Enterprise  

Communications Guide helpful?  

We value your feedback.   

Email us at 

engage@GenesisXD.com 

www.genesisxd.com
https://twitter.com/engagegxd
https://www.facebook.com/EngageGXD/


Philip Yan is an award-winning  
design visionary who gets  
marketing, design and technology.

Being always forward-thinking, 
Philip leads GenesisXD to  
creating experience-focused  
interactive mobile app, PrezApp® 
– an innovative service to help 
clients connect at the  forefront
of mobile marketing.

Philip is also active on many social 
initiatives, assisting not-for-profit 
organizations to define their 
marketing messages. He led the 
GenesisXD team to create the 
KLINK Coffee™ brand and received 
an award from So(cial) Good 
Design Award. 

He also co-founded Red Propeller, 
a social enterprise that won  
the award of Small Employer  
of the Year (2016) by Ontario  
Job Opportunity Information 
Network.  

Twitter:
@_PhilipYan

LinkedIn:
www.linkedin.com/in/philyan

GenesisXD is an experience 
design firm dedicated to creating 
experiences that change the 
minds, hearts and behaviour. 

Our key areas of service: 
• Creative assessment and 

strategic alignment
• Communications planning and

marketing
• Design for communications

experience
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